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1 INTRODUCTION

1.1 General

111 The UNWTO invites proposals by email for “E-library services for the World Tourism
Organization (UNWTO)".

1.1.2  The World Tourism Organization is a specialized agency of the United Nations with legal
personality and subject to International Law.

1.1.3  The Bidder shall unconditionally accept the terms and provisions in this document,
including but not limited to the rules and procedures of the UNWTO.

1.1.4  The time limits established in the bidding documents shall be construed as calendar days
unless expressly indicated otherwise. In the event that the day of expiration of a time limit
is not a working day for the UNWTO, or when the latter is not open to the public on that
day for any reason, such expiration shall be deemed moved to the next working day.

1.1.5  Alternative bids shall not be accepted.

1.1.6  Only one bid per Bidder shall be accepted.

1.2 Eligible Bidders

1.2.1

Bids submitted by a joint venture or group of two or more firms must meet the following

requirements:

(@) The bid shall be signed so as to be legally binding on all members of the joint
venture or group;

(b) All parties shall be jointly and severally responsible for fuffilling the contract;

(c) One of the members of the joint venture or group shall be designated as its
representative, who shall be authorized to incur obligations and receive instructions
for each and every one of the members of the joint venture or group;

(d) The joint venture shall provide an address for communications.

1.3 Cost of Bidding

1.3.1

The Bidder shall bear all costs associated with the preparation and submission of its Bid,
and the UNWTO shall not be responsible or liable for those costs, regardless of the
conduct or outcome of the bidding process.
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2 BIDDING DOCUMENTS

2.1 Examination of the Bidding Documents

2.1.1

The Bidder is expected to examine all instructions, forms, terms and specifications
contained in the bidding documents. Failure to follow instructions contained in these
documents will be at the Bidder’s risk and may affect the evaluation of the Bid.

2.2 Consultations and Clarifications of the Bidding Documents

221

222

223

A prospective Bidder requiring any clarification of the Bidding Documents may request it
in writing in English, by e-mail at:

E-mail: procurement@unwto.org
Process: “E-library services for the World Tourism Organization”.

A prospective Bidder requiring any clarification of the Bidding Documents may request it
from the UNWTO in writing, provided the request is received before 1 of April 2022 at
18:00. pm (Madrid, Spain, local time). The responses to all requests received by the due
date will be posted on the UNWTO website, at least ten (10) days before the deadline for
submission of the bid (including the corresponding question without identifying the source
of request) set out in Clause 4.1.1. No anonymous queries or individualized inquiries will
be considered.

Queries or requests for clarification received after the deadline established in Clause
2.2.2. or requests sent to an e-mail addresses other than that indicated in Clause 2.2.1
shall not be considered.

2.3 Amendments to the Bidding Documents

2.31

232

Ten (10) days before the deadline for submission of bids laid down in Clause 4.1.1., at
the latest, the UNWTO, for any reason, whether at its own initiative or in response to a
clarification requested by a prospective Bidder, may amend the bidding documents. The
amendments shall be posted on the UNWTO website.

It is the responsibility of the Bidder to review the website of the UNWTO, to check for the
posting of clarification and/or amendment notices.

3 PREPARATION OF BIDS

3.1 Language of Bid

3.11

The bid prepared by the Bidder, as well as all correspondence and documents relating to
the bid exchanged by the Bidder and the UNWTO shall be written in English.
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3.2 Form of submission of the Bid

3.21

Bids shall be submitted in two (2) files, A and B, clearly identified, with each containing
the following:

FILE A:

The technical bid shall be included in FILE A and shall consist of the following
documents:

General and administrative documentation:

Document providing information for contacting the Bidder (Annex 1, Document V)

Document sufficiently accrediting the powers of representation of the signatory of
the offer. If the signatory of the bid acts as a representative of the bidding company,
such document shall be accompanied by documentation accrediting the personality
of such representative (identity card) and sufficient powers allowing such
representative to participate in the process on behalf of the represented party and
authorization to submit the bid (Annex 2, Document IV)

Declaration of being current with tax and social security obligations (Annex 3,
Document IV)

2) Accreditation of technical and professional qualification:
a) Bidder's General Information and Experience Form (Annex 4, Document IV):
e Bidder's General Experience: each company shall submit, duly completed, the
General Information and Experience form
e Bidder's Specific Experience: each company must present evidence and
references of having satisfactorily performed at least two contracts in the last
year for the provision of services similar to those requested in this tender
3) Technical bid
(a) Services offered shall comply with Terms of Reference requested (Document Il of
the Tender documents). The bidder should complete and include Annex 5
(Document IV)
FILE B:
The financial bid shall be included in FILE B and shall consist of the following
documents:
a) Form for Submission of the Financial Bid (Annex 6, Document IV)

b)

Breakdown of costs template (Annex 7, Document V) including the breakdown of
cost.
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The submission of a bid shall be sufficient evidence that the Bidder has thoroughly
examined the documents comprising the tender, has obtained satisfactory clarification of
any unclear or doubtful point, has accepted that the documents are complete, and knows
and accepts the rules governing this Tender. Also, submitting a bid shall be evidence that
the Bidder accepts in their entirety, should it be awarded the contract, the terms and
conditions set out in the model contract included in the tender documents (Document I1).

3.3 Format and Signing of the Bid

3.3.1

332

333

3.34.

3.3.5.

The Bidder shall prepare and submit in two different files (see section 3.2) each
containing the required documents clearly identified and signed and stamped by the
person(s) duly authorized to commit the Bidder to the bid submitted.

The Bid should have no interlineations, erasures or overwriting, except when necessary
in order to correct errors by the Bidder, in which case such corrections shall be signed by
the person or persons signing the Bid.

The Bid submitted shall follow the model forms included in Document IV, and shall be
properly numbered and signed.

Files A (Technical Bid) and B (Financial Bid) shall:

(a) Be sent to the UNWTO email address indicated in the Invitation to Tender of these
Bidding Documents; and

(b) Refer to “RFP/PBST/2022-01 “E-library services for the World Tourism
Organization”, and show the following instruction: “DO NOT OPEN BEFORE”, which
shall be completed with the time and date specified in the Invitation to Tender of the
tender documents for the Opening of Bids, in accordance with clause 4.1.1. below.

The body of the email must contain the following information:
RFP/PBLU/2022-01 “E-library services for the World Tourism Organization”

To the attention of: TMIC
BIDDER: [indicate name, address and telephone]

4. SUBMISSION OF BIDS

4.1. Deadline for submission of bids/Late bids

411.

4.1.2.

Bids must be submitted before 18:00 (Madrid, Spain, local time) of 26 April 2022 at the
following email address:

elibrary-tender@unwto.org

The UNWTO may, at its discretion, extend the deadline for submission of bids by
amending the Bidding Documents in accordance with Clause 2.4 to a later time, in which
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case all rights and obligations of the UNWTO and Bidders previously subject to the
deadline will thereafter be subject to the new deadline.

41.3. Any Bid received by the UNWTO after the deadline for Submission of Bids shall be
rejected and not considered for evaluation.
4.2. Modification and Withdrawal of bids

4.2.1. The Bidder may withdraw its Bid after submission, provided that the UNWTO receives
notice of withdrawal in writing before the deadline for submission of bids.

4.2.2. No Bid may be modified after the deadline for submission of bids.

4.2.3. No Bid may be withdrawn in the interval between the deadline for submission of bids and
the expiration of the period of bid validity.

5 BID VALIDITY PERIOD

5.1 Bids shall remain valid for sixty (60) days after the date of submission of bids established by
the UNWTO in Clause 4.1.1.

5.2 In exceptional circumstances, the UNWTO may request the Bidder’s consent to extend the
validity period. The request and the responses shall be made in writing. Bidders granting the
request shall not be required or permitted to modify their Bids.

6 OPENING AND EVALUATION OF BIDS

6.1. Opening of Bids

6.1.1  The UNWTO will open all Bids as described in article 6.4 in the presence of an
Evaluation Panel.

6.1.2 The UNWTO shall prepare the corresponding Bid Opening report.

6.1.3  Inthe opening, no bid will be rejected except for late bids.

6.2. Clarification of Bids

6.2.1. To facilitate the examination, evaluation and comparison of bids, the UNWTO may, at its
discretion, ask the Bidder for clarification regarding its Bid.

6.2.2. The request for clarification and the response shall be in writing, and no change in the
price or the content of the Bid shall be requested or permitted.
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6.2.3.

Clarifications submitted by bidders that are not in response to specific clarifications
requested by the Evaluation Panel shall not be considered.

6.3. Preliminary examination

6.3.1.

6.3.2.

6.3.3.

6.3.4.

6.3.5.

Prior to the detailed evaluation, the UNWTO shall determine whether the bids are
substantially responsive to the Invitation to Tender. A substantially responsive Bid is one
that conforms to all the terms, conditions, and specifications of the Bidding Documents
without material deviation.

The UNWTO shall examine the Technical Bids to determine whether they are complete,
whether the documents have been properly signed, whether the required documentation
is present and whether, in general, the bids are in order.

During the examination of the Financial Bids, arithmetical errors will be rectified on the
following basis:

(a) If there is a discrepancy between the unit price and the total price obtained by
multiplying the unit price by the quantity, the unit price shall prevail and the total
price shall be corrected. If the Bidder does not accept the correction of errors, its bid
shall be rejected.

(b) If there is discrepancy between words and figures, the lower amount shall prevail.
A Bid determined to be not substantially responsive shall be rejected by the UNWTO and
may not subsequently be made responsive by the Bidder through the correction of the

aspects that fail to comply with the requirements.

Determination of compliance with the bidding documents is based on the contents of the
Bid itself without recourse to extrinsic evidence.

6.4. Evaluation Criteria

6.4.1.

6.4.2.

The evaluation of bids shall be made under the following criteria:

The first step evaluates the technical proposal according to the evaluation criteria listed in
clause 6.4.2. For the proposal to be considered technically compliant, the proposer must
comply with all minimum general conditions and achieve a minimum score of 1018
points. Proposals not meeting this minimum score will be considered technically non-
compliant and will be given no further consideration.

Evaluation and comparison of technical bids

a) Minimum general conditions

World Tourism Organization (UNWTQO) — A Specialized Agency of the United Nations

Poeta Joan Maragall 42, 28020 Madrid, Spain. Tel.: (34) 91 567 81 00 / Fax: (34) 91 571 37 33 — info@unwto.orqg /

unwto.org


mailto:info@unwto.org

All items of this section will be evaluated as YES or NO. Only proposals which
comply with all minimum general conditions shall be considered for the
technical evaluation and further.

If any of the minimum general conditions is not complied, bidders may add a
clarification in the corresponding field of the Document IV “Annex 5. Minimum
general conditions and technical requirements template” included in this bid. The
Evaluation Panel shall take this clarification into consideration when allocating a
YES or NO.

Minimum general conditions Included Company
in the
proposal
1 Online publishing platform that guide the Yes/No
publisher through the whole content
lifecycle which do not require technical
staff.
2 SaaS (Software as a Service) Platform Yes/No
Architecture
3 Compliancy with international standards Yes/No
4 Third-party integration Yes/No
5 Support for a great variety of publishing Yes/No
and metadata formats and content types.
6 Technical support for two to three Yes/No
automatic updates per year of around
1,700 files (PDF and Excel files) of the
Tourism Statistics.
7 Modern, multilingual and responsive web | Yes/No
design, including the main official
UNWTO languages English, French and
Spanish.
8 Proven experience in content migration. Yes/No
9 Content migration finished in less than 6 Yes/No
months.
10 Technical support services and project Yes/No
manager.

b) Technical bids shall be evaluated according to the following criteria and scoring:
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All criteria included in the “Technical evaluation” shall be evaluated as indicated in
the tables.

For features included in the proposal, the Evaluation Panel will score the maximum
points assigned. When a feature is not included in the proposal, that feature will not
obtain any score.

The Technical Evaluation shall be based on the fulfilment of the Document IV
‘Annex 5. Minimum general conditions and technical requirements template”
included in this tender and all support documents, video, presentation, certificates,
etc., provided by the bidders.

Only technical offers that reach a minimum of 1018 points (= 70%) out of 1455
possible total technical points shall be considered for the financial evaluation.

Evaluation criteria Company

1 Hosting services
1.1 Cloud server 10
1.2 Secure and Scalable infrastructure 10
1.3 Real time update 10
1.4 Unlimited access to website and 10
administration module
1.5 Storage capacity for: 10
Books: (2,750 documents, 300,000 -
400,000 pages)
Journals: (40 journals, 350,000 —
400,000 pages)
Two to three automatic update per year
of around 1,700 files (PDF and Excel
files) of the Tourism Statistics.
1.6 HTTP2/S websites secured 10
Total: 60
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Evaluation criteria

10

Company

2 Content migration and optimization process

2.1 Data validation, cleaning and mapping. 10

2.2 Content Quality Assurance (QA) and 10
Quality Control (QC)

2.3 Content format conversion. 10

Total: 30
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Evaluation criteria

11

Score Company

3 Administration tool

3.1 Browse-based administration tool to 10
manage content, institutional and
individual accounts, users, licenses,
offers, prices, etc. and compile most of
functionalities needed.

3.2 Easy and quickly to launch 5
3.3 Content ordered hierarchically or tree- 5
based display, preferably based on DOI
34 User-friendly content submission and 5

uploading

35 Auto-validation of uploaded content. 5

3.6 Metadata deposits automated 5

3.7 Staging area to test 5

Features:

3.8 Title bar with institutional name 3

3.9 Sidebar menu 3

3.10 Sidebar modules 3

3.1 Help button 3

3.12 | Login and logout option 3

Administration options:

3.13 | Search and create identities. Person 5
users, Institutions, Publishers, IP range,
Costumer, etc.

3.14 | Content Slice. Aggregation of content 5
defined by a range of criteria, e.g. DOI
List, Collection, Content Format, Data
Range, etc. To control access to
specific content.

3.15 Content Bundles. Options to specify a 5
particular combination of content format
components for one or more content
slices, e.g. all, HTML Full text, Cited by,

PDF, Suppl. Material, EPUB, etc.

3.16 | Search and create offers 5

3.7 Create access and sessions tokens 5

3.18 Redirects and whitelist URLs 1

3.19 Create and upload ads on the website 1
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Abuse monitoring

3.20 | Configure IP blocking rules 5
3.21 Manage IP blocks 5
3.22 File uploads 1
Email options:

3.23 | Send email alerts 1
3.24 | Alert settings 1
3.25 | Email log 1
Administration rights and permissions:

3.26 | Search and create administrators roles 5
3.27 | Assign publisher administrators roles 5
3.28 | Modify and delete roles assignments 5
3.29 | View all administrators 5

Metadata options:

3.30 | Search publications by type, title, DOI, 3
identifier.

3.31 Create publication 3

3.32 | Link Partner and deposits (CrossRef) 3

3.33 Deposit publications option 3

Total: 128
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Evaluation criteria

13

Score Company

4 Content management
4.1 Backstage module to submit, process, 10
view, manage content. etc.
4.2 View and edit files attached to books, 5
articles, etc. e. g. PDF, XML, Images,
ePub, etc.
43 Areas for staging, live, embargo, etc. 5
4.4 Content search by Title, ISBN, elSBN, 5
DO, etc.
Content processing options:
4.5 Upload/submission option 5
4.6 Move to live/publish option 5
4.7 Processing status: Complete, Pending, 5
Fatal, etc.
4.8 Reprocessing 5
49 Submission schedule option 5
410 Consult processing queue 5
411 Options to deposit content 3
412 Error and warning messages 5
Total: 63
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Evaluation criteria

14

Company

5 Website design and mobile responsive services
51 Own domain name (www.e-unwto.org) 10
5.2 Modern up-to-date web design 10
53 Brand consistency 10
54 Responsive web design for mobile 10
devices and tablets.
55 WCAG 2.0 or higher. 10
5.6 Integrated and user-friendly backstage 10
web content management system
(CMS) for design, editing and creating
of new pages.
5.6.1 Deployment of changes in real 5
time on multiple pages
5.6.2 WYSIWYG editor 5
5.6.3 Pre-defined widgets 5
5.6.4 Wide widgets library 5
5.6.5 Drag-and-drop widgets 5
5.6.6 Manage pending edits 5
5.6.7 Manage scheduled edits 5
5.6.8 View and manage bookmarked 5
scopes
5.6.9 Restore previously saved edits 5
Total: 105
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Evaluation criteria Score Company

6 Identity services / Authentication mechanisms

6.1 IP address/range authentication 10
6.2 Username and passsword 10
6.3 Access tokens 10
6.4 EZProxy authetication 10
6.5 Single Sign-on (SSO) 10
6.6 Referal URL authentication 1

6.7 Device pairing 5
6.8 Share groups 1

6.9 Two factor authentication 5
6.10 | Social Sign-on via: Google, Facebook, 5

Twitter, LinkedIn, ORCID, etc.
Off-campus accesses:

6.11 Shibboleth 10

6.12 | OpenAthens 5

6.13 | Campus Activated Subscriber Access 3
(CASA)

Shibboleth federations

6.14 | German Higher Education (DFN-AAI) 5

6.15 | Servicio de Identidad de RedIRIS (SIR 5
Federation in Spain)

6.16 | UK Higher Education 5

6.17 | US Higher Education (InCommon) 5

6.18 | Other federations: 5

Total: 110
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Evaluation criteria Score Company

7 Access management

7.1 Perpetual access 5
7.2 Subscription 5
7.3 Pay-per-view (PPV) 5
74 Concurrency support 5
7.5 Free access 5
7.6 Offer codes 5
Total: 30

Evaluation criteria

8 Business models

8.1 Standard license 5
8.2 PPV license 5
8.3 Publication Year Plus Archive 5
84 Free access license 5
8.5 Copyright license 5
8.6 Open access license 5
8.7 Free trials 5
8.8 Time limited license 3
8.9 Access limit license 3
8.10 | First click free license 1
8.11 Max concurrent sessions license 1
Total: 43
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Evaluation criteria

17

Score Company

9 License permissions

9.1 Allow printing 5
9.2 Download 5
9.3 Online access 5
94 Save Offline 5
9.5 Start data and date restriction 5
Total: 25
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Evaluation criteria Score Company

10 Discovery

10.1 Data visualization tool for the Tourism 10
Statistics data sets

10.2 | Search engine optimization (SEO) 10
actions

10.3 | Search/Retrieve via URL, SRU 5

10.4 | OpenURL support 3

10.5 URL structure adapted to the most 5
popular search engines.

10.6 | Export figures to PowerPoint 5

10.7 Full screen view for tables 5

10.8 | Institutional banner and image 3

10.9 | Menu bar 3

10.10 | Login bar 3

10.11 | Cart link 3

10.12 | Social media widget embedded 3

10.13 | News section 3

10.14 | Show access type icons (full access, 3
free access, no access, open access,
etc.)

10.15 | Select result items 3

10.16 | Select all result items 3

10.17 | Consult abstract 3

10.18 | PDF link 3

10.19 [ Excel file link 3

10.20 | Download and track citation option 3

10.21 | Citation exports in RIS, EndNote, 3
BibTex, Medlars, Refworks.

10.22 | Publication language 3

10.23 | “Also available in” option for multiple 3
languages

10.24 | Content recommendations based on 3
metadata and key words
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10.25 | Most popular/read/download option 3
10.26 | Related content 3
10.27 | Download full text 3
10.28 | Save search 3
10.29 | Save history 3
10.30 | Share content options 3
10.31 | Email item 3
10.32 | Add favorites 3
10.33 | Alerts 3
Total: 121
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Evaluation criteria Score Company

11 Metadata display of content

11.1 | Title/subtitle 3
1.2 | Year 3
11.3 | Publication date 3
114 | ISBN 3
115 | elSBN 3
116 | ISSN 3
11.7 | DOI 3
11.8 | Cover 3
11.9 | Page number 3
11.10 | Abstract 3
11.11 | Key words 3
11.12 | Volume 3
11.13 | Issue 3
11.14 | Article title 3
11.15 | Citation 3
11.16 | Download option 3
11.17 | PDF watermarking 3
11.18 | Table of Content 3
11.19 | Access type icon 3
11.20 | Rights link 3
11.21 | References link 3
11.22 | Supplement content link 3
Total: 66
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Evaluation criteria Score Company

12 Search
12.1 Predictive and adaptive search 3
12.2 Quick search (Title, words, phrases, 3
key words, ISBN, ISSN, DOI, full text)
12.3 | Advanced search 3
124 | Modify search 3
12.5 | Sorting search results by relevance and 3
date
126 | Search result paging 3
12.7 | Hit highlight 3
12.8 Boolean and wildcards searches 3
12.9 Phrase or exact searches 3
12.10 | Filtered and faceted search results 3
(date, year, topic, document type,
subject, etc.)
12.11 | Subjects/categories and key words 3
search
Total: 33
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Evaluation criteria Score Company

13 Setting options

For users:
13.1 Register on the platform filling a web 3
form and sign in option

13.2 | Change password 3
13.3 | Access entitlements 3
134 | Access tokens 3
135 | Alerts 3
13.6 | Favorites 3
13.7 | Saved Searches 3

For institutional administrators:

13.8 | Manage profile 3
13.9 | Access entitlements 3
13.10 | Usage reports download option 3
13.11 | Institutional IP ranges management 3
13.12 | Manage administrators credentials 3
13.13 | Register new institutional administrators 3
13.14 | Download institutional holdings 3
13.15 | Download institutional KBART and 3
MARC files
Total: 45
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eReader Score Company

14.1 eReader tool to display PDF and ePub 10
which allows end users to read the PDF
and ePub on a browser without having
to download the book/article or
navigate away from the site,

14.2 | Supported content formats: Books, 5
Chapters and Articles.

14.3 | Support and visualization of multilingual 3
content (also Arabic, Chinese and
Russian)

14.4 | Automatic conversion to PDF to ePub. 3

14.5 | Compatibility with any device or app 3
supporting ePub3/MOBI, etc.

14.6 | DRM (Digital Rights Management). 3

14.7 | Printing watermarking. 3

14.8 | Content metadata display such as fitle, 5

author, abstract, DOI, ISBN, elSBN,
ISSN, pages, table of content, etc.

14.9 | Usage rights: Share, Save Offline, 5
Print, Download
14.10 | Display settings: Page/node navigation, 5

Display single and facing pages, First
page, Last page, Go to specific page,
Transition mode horizontal, Transitional
scrolling continuous

14.11 | Display options for figures, tables, 3
media and supplements
1412 | Reader tools such as annotations, 3

Highlights, In Document Search, Export
citation, Zooming, Height and Width
Fitting

Total: 51
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Score Company

15 Content types

15.1 Books 5
15.2 | Books series 5
15.3 | Chapters 5
15.4 | Conference proceedings and papers 5
15.5 | Journals 5
15.6 | Articles 5
15.7 | Spreadsheets 5
15.8 | Supplementary material 5
15.9 | Figures and tables 5
15.10 | Video 5
15.11 | Audio 5
15.12 | Databases 5
15.13 | Statistical Indicators 5
15.14 | Other content types. Blogs, Interactive 5

HTML, etc.
Total: 70
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Evaluation criteria Score Company

16 Formats and metadata standards supported
16.1 PDF 5
16.2 Excel 5
16.3 | CSV 5
16.4 Publication metadata (.xml) 5
16.5 | ePub2.0 5
16.6 | ePub3.0 5
16.7 | MOBI 5
16.8 | MARC records 5
16.9 | Images (jpg, .png, .gif, etc.) 5
16.10 | JATS  (Journal  Archiving  and 5
Interchange Tag Set)
16.11 | BITS 5
16.12 | ONIX 5
16.13 | Document Type Definition (DTD) or 5
schema. E.g. NCBI Book DTD Suite
16.14 | Open Access publications 5
16.15 | Multilingual content, supporting also 5
Arabic, Chinese and Russian.
Total: 75
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Evaluation criteria Score Company

17 Third party systems integration
17.1 DOl registration in Crossref 10
17.2 | DOI content deposit in Crossref 5
17.3 | Social networks integration. E.g. 5
Google, Twitter, LinkedIn, Facebook,
etc.
174 | Almetrics integration 5
17.5 | Microsoft PowerBI and/or Tableau 5
17.6 | OAI-PMH integration 5
17.7 | Email delivery service. E.g. SendGrid. 5
17.8 | Print On Demand (POD) fulfillment 5
Total: 45
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Evaluation criteria Score Company

18 eCommerce systems
18.1 Integration with eCommerce systems. 10
PayPal
18.2 | Three Domain Secure (3DS) 2.0 5
authetication protocol
18.3 Mobile optimization 5
18.4 | Add item to shopping cart 5
18.5 | Guest checkout 5
18.6 Persistent shopping carts 5
18.7 | Wish list 5
18.8 | Acquisition histories 5
18.9 | Abandoned cart alerts 5
18.10 | One-step checkout 5
18.11 | Online fulfillment 5
18.12 | Targeted product promotion 5
18.13 | Cross-selling. Similar and 5
recommended publications. E.g. “More
like this”, “Similar visitors have
purchased”, etc.
Total: 70
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Evaluation criteria Company

19 Reports

19.1 Institutional COUNTER 4 and 5 reports 5
19.2 | Reports formats: .txt, .html, .csv 5
19.3 Book Holdings reports 5
19.4 | Journal Holdings reports 5
19.5 | KBART Holdings reports 5
19.6 | Deposits reports 5
19.7 Run reports 1
19.8 | Schedule reports 1
19.9 Edit reports 1
19.10 | View reports 1
19.11 | eCommerce reports 5
19.12 | Access tokens reports 3
19.13 | Alert reports 3
19.14 | License/expire licenses reports 3
19.15 | Free access users reports 3
19.16 | Identity reports 3
19.17 | Mobile reports 3
19.18 | Institution activation reports 3
19.19 | Institution administrators reports 3
19.20 | Citation reports 3
19.21 | Register user details reports 3
19.22 | Registered users statistics 3
19.23 | MARC records reports 3
Total: 75
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Company

20 Analytics reporting and business intelligence tool
201 Online tool to create reports about 10
transactions,  downloads,  session
usage, searches, authentication,
behaviour, site metrics, site statistics,

etc
20.2 | Support Chrome, Firefox, Safari and 5
Edge
20.3 COUNTER 4 and 5 compliance 5
204 Design new reports 3
20.5 | Cloud storage for historical data (at 3
least two years)
20.6 | Send report option 3
20.7 | Export report option (in CSV and copy 3
to clipboard)
20.8 | Sharing report option 3
20.9 Copy and edit report option 3
20.10 | Custom report creation 3
20.11 | Customizing existing reports 3
Total: 44
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21 International Standards compliance and security

211 General Data Protection Regulation 10
(GDPR) compliance

21.2 | ANSI/NISO 739.93-2014 The 5
Standarized Usage Statistics
Harvesting Initiative (SUSHI) Protocol

21.3 ISO 9001 compliance 5

214 | 1SO 27001 compliance 3

215 | HTTP2/S 3

Accessibility:

216 | Web Content Accessibility Guidelines 3
(WCAG) 2.0 or higher

21.7 | Section 508 3

218 | EN 301549 3

219 | SSL certificate 3

21.10 | Google SEQ requirements 3

Total: 41
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Evaluation criteria Company

22 Data security policies
221 Data center routers 5
22.2 | Network protection systems: IPS/IDS 5
firewalls.
22.3 | Vulnerability monitoring 24/7 10
224 | Abuse monitoring 5
22.5 | Access monitoring 5
22.6 | Virus scanning 5
22.7 | Financial-grade security practices 5
228 | Any other initiative directed to 5
safeguard the data and platform
stability.
Total: 45

Evaluation criteria Company

23 Publishing Standards compliance

23.1 | Project COUNTER 5
23.2 | Standardized Usage Statistics 5

Harvesting Initiative (SUSHI)

23.3 | Crossref services 5
234 | Digital Objects Identifiers 5
23.5 | Shibboleth 5
23.6 | OpenAthens 5
23.7 | KBART 5
Total: 35
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Company

24 Technical supporting services and project management

241 Account manager as a focal point 10
preferably located in Europe.

24.2 Technical  assistance by emall, 10
telephone  andlor  videoconference
during working hours.

24.3 | Follow-up meetings weekly/biweekly 5
calls and quarterly meetings.

244 | Biannual invoicing 5

245 Up-to-date  platform  documentation 5
available online.

24.6 Webinars about new releases and 5
features

24.7 | Punctual information about upgrades, 5
releases, events, etc.

Total: 45

6.4.3. Evaluation of the financial bids

Score of Price proposal X =

6.4.4.

The evaluation of the financial bids shall be as follows:

The total amount of points allocated for the price component is 900. The maximum
number of points will be allotted to the lowest price proposal that is opened and
compared among those invited firms/institutions which obtain the threshold points on the
evaluation of the technical component. All other price proposals will receive points in
inverse proportion to the lowest price:

Max. Score for Price proposal * Price of lowest priced proposal

Price of proposal X

Bidders will be required to submit an economic offer for each year of the contract up to
five (5) years. The sum of costs of each year shall score independently, as indicated

below.

Weighting of the technical and financial bids

The overall score for each of the proposals is calculated based on a ratio of 70% : 30%
between the technical and commercial proposal.
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Maximum points
Technical proposal score 70
Price proposal score 30
Overall proposal score 100

After the evaluation of the financial bids, the points scored by the companies during the
evaluation of the technical bids are added in order to obtain the total score of the bids,
applying the weighting set out.

6.5.Irresponsible Bids

6.5.1. The UNWTO reserves the right to verify the price and reject any bids deemed
disproportionate or irresponsible.

7 AWARD OF THE CONTRACT

7.1 Award Criteria

711 The Evaluation Panel shall issue a Recommendation of Award to the Bidder that
obtained the highest score when adding together the scores of the financial bid and the
technical bid, taking into account the weighting of the technical and financial bids set out
in Clause 6.4.4.

7.1.2  The UNWTO reserves the right to accept or reject any Bid, to cancel the tender process
and reject all Bids at any time prior to the award of the contract, without thereby incurring

any liability to the Bidder(s) concemed or any obligation to provide information on the
reasons for the decision of the UNWTO.
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8 NOTIFICATION OF AWARD AND CONTRACT SIGNING

8.1 Prior to the expiration of the period of bid validity, the UNWTO shall send to the Bidder
selected by the evaluation panel the notification of the award of the contract.

8.2 The UNWTO shall send the contract in accordance with the model in Annex Il to the
successful Bidder for its signature within 10 working days.

8.3 The UNWTO shall notify the other Bidders of the results of the respective evaluations of their
bids.

8.4 No information relating to the examination, evaluation and comparison of bids, and
recommendations for the award of the contract shall be disclosed to the Bidders until the
successful Bidder has been notified of the award of the contract.

8.5 Each Bidder shall have a right to know only the information related its bid.

8.6 To increase the transparency of the process, the UNWTO shall publish all contracts awarded
on the website of this Office. The information will include the following: short description of
the contract, contract amount, contract date and supplier name. Failure by the successful
Bidder to comply with the deadline stipulated in clause 8.2 shall be sufficient grounds for the
annulment of the award, in which case the UNWTO may award the contract to the Bidder
whose evaluation result obtained second place, or launch a new request for tender.

9 OTHER APPLICABLE CLAUSES
9.1 Code of Ethics

9.1.1  Any attempt by a Bidder to influence the UNWTO and/or the Evaluation Panel in the
evaluation and comparison of bids, or the issuance of a purchase order/contract will
result in the rejection of its bid.

9.1.2 The UNWTO shall reject any proposal for award, or cancel a previously awarded
contract, if it determines that the Bidder has engaged in corrupt or fraudulent activities in
competing for the contract under this Tender process, or during its performance; and will
declare a Bidder ineligible, indefinitely or for a specified period, for the award of a
contract with the UNWTO, in such event. For the purposes of this provision, the UNWTO
defines as follows the terms set forth below:

(a) Corruption: offering, giving, receiving or soliciting, directly or indirectly, anything of
value to influence the action of any employee in the procurement process or
performance of the contract;

(b) Fraud: intentional misrepresentation or concealment of a material fact in order to
influence another to act on that fact to their detriment;

(c) Collusion: agreement or arrangement between Bidders, with or without the
knowledge of the UNWTO, designed to establish prices at artificial or non-
competitive levels; and
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(d) Coercion: harming or threatening direct or indirect harm to people or their property,
in order to influence their participation in the procurement process or affect the
execution of a contract.

(e) lllicit Use of Funds: The Bidder must not be linked to individuals or entities
associated with terrorism. In addition, the funds received from the UNWTO under
the contract resulting from this process may not be used to support such individuals
or entities.

The Bidder understands and agrees that the UNWTO will cross-check the name of the bidder
against the lists established by the United Nations and/or its agencies, and reserves the right to
reject the bid if the Bidder is found in such lists.

9.2 Errors and Omissions

9.2.1

No Bidder shall be allowed to take advantage of any errors or omissions in the bidding
documents. If a Bidder discovers such errors or omissions, it shall be required to notify
the UNWTO.

9.3 Request for Clarifications or Complaints regarding the final result of the process

9.3.1

9.3.2

9.3.3

Each Bidder may request clarification regarding the result of its own evaluation.
To maintain the objectivity of the bidding process the UNWTO will not respond to
requests about the bidding process, until the result of the evaluation process has been
notified. The request for clarification must be submitted in writing, in a note signed by the
Legal Representative of the appellant, identified in the bid, at the address indicated in
Clause 3.3.9.

The request for clarification must be submitted no later than three (3) business days after
receipt of the notification of the outcome of the evaluation process. Any request received
after the deadline established above will not be considered.

All requests will be resolved according to the rules of the UNWTO, and therefore the
UNWTO will study the request and respond to the concerned party, also in writing, as

soon as possible. If the request is deemed to have no merit or once it has been
responded to, the case will be considered closed and the process will continue.
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